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List of Courses Focus on Employability/ Entrepreneurship/   

Skill Development    

Department             :   Commerce     

  Programme Name :  B.com,M.com, PhD 
 

Academic Year : 2021-22 
 

List of Courses Focus on Employability/ Entrepreneurship/Skill Development 
  

Sr. No. Course Code Name of the Course 

B.com 1st Semester 

01. BCH-1.2 

Financial Accounting- 

The objective of this paper is to help students to acquire conceptual 

knowledge of the financial accounting and to impart skills for 

recording various kinds of business transactions. 

 

02. BCH-1.3 

Business Mathematics- 

The objective of this course is to familiarize the students with the 

basic mathematical tools, with an emphasis on applications to 

business and economic situations. 

 

03. COUATA1 

Creativity and Entrepreneurship- 

Objective: The course aims to enable learners to explore approaches 

used by managers and organizations for creating and sustaining high 

levels of innovation. 

 

04. COUATL2 

Stock Market Operations- 

The course aims to impart basic knowledge about the structure and 

functioning of the stock market in India and to learn trading on the 

stock exchange. 

 

B.com 2nd Semester 

05. BCH-2.2 

Corporate Accounting- 

To help the students to acquire the conceptual knowledge of the 

corporate accounting and to learn the techniques of preparing the 

financial statements. 

 

06. BCH-2.4 A 

Banking & Insurance- 

To impart knowledge about the basic principles of the banking and 

insurance. 
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07. COUBTL1 

New Venture Planning and Development- 

The course aims to give exposure to learners regarding different 

aspects of setting up a new business 

 

08. COUBTL2 

Personal Tax Planning and Tax Management- 

The course aims to enable learners to understand the importance of 

tax planning and use various instruments and measures for tax 

planning. It also aims to explain how systematic investment and 

selection of investment avenues can help in tax planning. The course 

provides an insight into tax management by developing an 

understanding of the provisions relating to deduction and collection 

of tax at source, advance tax, refund, assessment procedures and 

provisions relating to income tax authorities and appeals and 

revisions. 

 

B.com 3rd Semester 

09. BCH-3.1 

Human Resource Management- 

The objective of the course is to provide the student with an 

understanding of basic HRM concepts, principles and practices. 

 

10. BCH-3.4 A 

E-Commerce- 

To enable the student t o become familiar with the mechanism for 

conducting business transactions through electronic means. 

 

 

11. COUCTG1 

Investing in Stock Markets- 

The course aims to equip learners with the basic skills required to 

operate in the stock market. They can learn trading mechanism of 

the stock exchanges. 

 

12. COUCTA2 

Fundamentals of Banking- 

The course aims to impart knowledge about the basic principles of 

the banking and insurance. 

 

B.com 4th Semester 

13. BCH-4.3 

Computer applications in business - 

To acquaint the students with basic concepts used in computer 

applications and IT terminologies. 

 

14. BCH-4.5 

Technical Accounting and ERP- 

This course seeks to enable the student to have a better hand on 

practical aspects of Accounting and ERP over computer system. 
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15. COUDTT3 

Human Resource Management- 

To acquaint the learners with the techniques and principles to 

manage the human resources of the organization. 

 

16. COUDTT1 

Cost Accounting- 

The course aims to develop understanding among learners about 

contemporary cost concept and rational approach towards cost 

systems and cost ascertainment. The course also aims to provide 

knowledge about various methods of cost determination under 

specific situations and to acquire the ability to use information 

accounting for decision making purpose. 

 

B.com 5th Semester 

17. BCH-5.4 A 

Financial Markets Institutions and Financial services- 

The course objective was to make students expertise in the field 

of financial markets and financial services. 

 

18. BCH-5.4 B 

Advertising Product and Brand Management- 

The course objective is to make students expertise in the field of 

advertising product and brand management and seek job 

opportunities in the same. 

 

19. COUETD1 

Management Accounting- 

The course aims to impart the learners, knowledge about the use of 

financial, cost and other data/information for the purpose of 

managerial planning control and decision making. 

 

20. COUETT1 

Business Economics- 

The course aims to acquaint the learners with fundamental 

economic theories and their impacts on pricing, demand, supply, 

production and cost concepts. 

 

B.com 6th Semester 

21. BCH6.3 A 

Security Analysis & Portfolio Management- 

This course aims to provide essential knowledge about analysis of 

securities and enables the students to know the basics of portfolio 

preparation, management and timely revision. 

 

22. BCH6.3 B 

International Marketing- 

This course aims at acquainting student with the operations of 

marketing in international environment. 

 

23. COUFTD1 Auditing- 



 

New Course Introduced    Criteria – I (1.2.1) 

The course aims to provide knowledge of auditing principles, 

procedures, and techniques in accordance with current legal 

requirements in India. 

 

24. COUFTD2 

Personal Finance & Planning- 

The course aims to familiarize learners with different aspects of 

financial planning like savings, investments, taxation, insurance and 

retirement planning and to develop necessary knowledge and skills 

for effective financial planning. 

 
 

M.com 1st Semester 

25. IC-702 

Corporate Financial Management- 

To impart both theoretical and practical knowledge about treatment 

of different advance aspects of accountancy. 

 

26. IC-705 

Computer Applications in Business- 

To impart advance knowledge of Computer Applications especially 

in context of businesses. 

 

27. COPATD4 

Marketing Management- 

To provide in-depth knowledge about marketing. 

 

28. COPATD3 

Human Resource Planning and Development- 

To provide advanced knowledge regarding HR practices. 

 

M.com 2nd Semester 

29. IC-804 

Working Capital Management- 

To acquaint students with advanced aspects of working capital 

practices in corporates. 

 

30. IC-805 

Marketing Management- 

The study shall provide the students in-depth knowledge about 

marketing and its real-life applications in corporate world. 

 

31. COPBTD2 

Forex and Risk Management- 

To provide basic knowledge regarding foreign exchange and risk 

management 

 

32. COPBTD3 

Compensation Management and Employee Welfare Laws- 

To promote understanding of issues related to compensation 

management in corporate sector. 

 

M.com 3rd Semester 
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33. IC-901 

Strategic Management- 

To enhance the understanding about business strategies in 

corporate environment and enable the students in taking strategic 

decisions in competitive global environment. 

 

34. IC-905 A 

Financial Services- 

To provide among students about advance knowledge of financial 

services prevailing in India. 

 

35. IC-904 B 

Service Marketing- 

The aim of this subject matter is to provide insight of marketing of 

services to the consumers. 

 

36. IC-905 B 

Product and Brand Management- 

To enhance the understanding about management of product and 

brand and to take decisions in competitive global environment. 

 

37. COPCTD1 
Government Accounting- 

To understand the structure f government accounting system 

38. COPCTD2 

Forensic Accounting, Auditing and Investigation- 

To be able to demonstrate insight knowledge regarding field of 

forensic accounting. 

 

M.com 4th Semester 

39. IC-1004 A 

Financial Derivatives- 

To provide basic knowledge about Financial Derivatives and 

acquaint students with derivatives instruments and its market 

terminology. 

 

40. IC-1004 B 

Consumer Behaviour- 

To provide basic knowledge about consumer behaviour in marketing 

so that they can go for opportunities in marketing and sales 

department. 

 

41. COPDTD2 

Cost Audit Standard and Management Accounting- 

To equip the students with better knowledge of cost audit, its 

planning and execution. 

 

42. COPDTD5 

Management of Industrial Relations- 

To make students practically skilled in managing the industrial 

relations. 
 

Pre-PhD Course- Work 

PPCW-02 Computer Applications in Research (Compulsory for all)- 
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The objective of this paper is to make familiar the students with data analysis 

and report writing through computerized application. 

 

PPCW-03 

Accounting and Finance (Compulsory for all)- 

To Impart knowledge about different aspects of Accounting and Finance. 
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Course outcome: 
Students were seen to be more skilled and efficient in financial accounting 
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Course outcome: 
Students were seen to be skilled in mathematical fields 
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COURSE OUTCOME- 
Students were able to explore in the field of entrepreneurship with great skill and creativity. 
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COURSE OUTCOME- 
Students were familiar with the structure and functioning of stock markets 
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Course outcome: 

Students were seen to be more skilled in corporate accounting fields and took interest in the career options within it. 
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Course Outcome: 
Banking and insurance provide employment opportunities and introducing the course helped students in career building. 
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COURSE OUTCOME- 
Students gained knowledge of how they can initiate a business 
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COURSE OUTCOME- 
Students were skilled in tax planning and management 
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Course outcome: 
Students developed skill under HRM 
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Course outcome: 
Students developed skill under e-commerce and related concepts 
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COURSE OUTCOME- 
Students learned skills required for operating in stock markets 
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COURSE OUTCOME- 
Students gained knowledge about various banking principles and concepts 

 



 

New Course Introduced    Criteria – I (1.2.1) 

 
 

Course outcome: 
Students got help in learning computer applications and developing better skills. 
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Course outcome: 

Students got to learn tally and related softwares. 
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COURSE OUTCOME- 
Students developed knowledge about various cost concepts 
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COURSE OUTCOME- 
Students gained knowledge about various aspects of HR management 



 

New Course Introduced    Criteria – I (1.2.1) 

 
 

Course Outcome: 
Students were skilled in Financial markets and related concepts. 
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Course outcome: 
Students were skilled in advertising and product management. 
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COURSE OUTCOME- 
Students got aware about various economic theories 
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COURSE OUTCOME- 
Students got indepth knowledge about financial, cost and other relevant information for managerial planning. 
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Course outcome: 

Students became skilled in security analysis and portfolio management. 
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Course Outcome: 
Students developed their knowledge in international marketing that helped them in getting career options in this field. 
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COURSE OUTCOME- 
Students gained knowledge regarding the concepts of auditing 
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COURSE OUTCOME- 
Students got aware and gained knowledge regarding various aspects of financial planning 



 

New Course Introduced    Criteria – I (1.2.1) 

 
 

Course Outcome: 
For securities students are now quite aware and will invest more into modern corporate market  and will chose career in the 

same field 
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Course Outcome: 

Today every course and career option requires the base skill knowledge of IT and this course was meant to improve 
knowledge among students and they are now efficient in computer and its applications. 
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COURSE OUTCOME- 

Students gained in depth knowledge about marketing and its real life applications 
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COURSE OUTCOME- 
Students gained advanced knowledge about HR practices. 
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Course Outcome: 
Students are now aware of working capital management concepts. 
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Course outcome: 
Has helped student to grip every aspect of marketing. 
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COURSE OUTCOME- 
Students gained knowledge regarding forex market and risk management. 
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COURSE OUTCOME- 

Students gained knowledge about compensation management in corporate sector and public services 
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Course outcome: 
It was a necessary course for students to understand how to strategize and manage a business or an organization and 

eventually students have developed the quality of how to do SWOT analysis. 
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Course Outcome: 
Students are now aware of different financial services. 
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Course Outcome: 
Students after the course now can look forward to master courses in the field of service marketing 
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COURSE OUTCOME- 
Students gained insight knowledge in the field of forensic accounting 
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COURSE OUTCOME- 

Students were able to understand structure of Government accounting 
 
 

 
 

Course outcome: 
This was a new course for students to make them aware of portfolio management and financial derivatives 
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Course Outcome: 
Students were aware of how to handle costumers in business 

 



 

New Course Introduced    Criteria – I (1.2.1) 

 
COURSE OUTCOME- 

Students were thoroughly equipped with cost accounting concepts 
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COURSE OUTCOME- 
 Students were practically equipped in managing industrial relations 
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COURSE OUTCOME- 
Students  were skilled in computer applications. 
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Course outcome- 
Students were skilled in accounting concepts. 

 
 
 

 

 


